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Fill up strictly the above details on your answer book.
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Figure to the right indicates full marks of the question.
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dldl il Al oo AsL B
Answer the following question as directed.
1. 646R1d 211 UUH Yzds 5191 vid 412 UsIEA 535 ¢d?
Who published the first book on advertising and when?
2. uilAs AlEdldl U QU
Give the name of mechanical tools.
3. OACRIAMIL el g25l orQLal.
Give the factors of attention in advertisement.
4. oll«es Ag1ER] 224 97
What is Brand Loyalty?
5. oAviHdAL USIRL 63Ul
Mention the types of risk

GUAIsAl Hell[Astidedl 248 2A1], ds 22182 Qldl.
Define the consumer psychology and describe its study field.
21941

GUisAl HelllAstiaedl vieum yeala dazly adal 214 Halsia wealasil [@ad 22l
Explain the survey and interview as a study method in consumer psychology.

(22001l 218 1], (€139 ulsaidl ou Residl wuoadl.
Give the meaning of learning, explain the principles in learning process
21941

ucagils2gledl ulsami azdasl a2sid Heea UHonal.
Explain the importance of objective factors in perception process.
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u.4. ASleles «Ale Aull (M d 6l)
Write a descriptive note: (Any two)
1. Gueisdl Hell[qsud«dl GuuiBidl
Importance of Consumer Psychology
2. OAGRIAHL Yoo HeA
Importance of Suggestion in Advertisement
3. [z ulsuimi uzsiedl oyt
The Role of drives in learning process
4. UcuellsR1edl 2015l [duHl
Principles of Integration in Perception
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